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John Schilling

Director,
Communications and Public

Relations
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Forward-Looking Statements
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Market and Industry Data
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Matthias Aydt

Faraday Future Global CEO
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Transformed the company from a project driven orga:
an operation driven organization |

Held our first Investor Community Day
The FFieFactory remains a crucial asset
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Nasdag Listing Compliance Regained
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Business Registration in RAK

Moving into Office and Engineering Workshop Area
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FF91 2.0 Delivery Update



FF DualBrand Strategy




U.S. AIEV MasdMarket: Blue-Ocean Opportunities

CN NEV US NEV
%4 18%
53 0 0] A Extremely low penetration for new energy
Ngy"gpgti{"xgjkenguXNgy"gpgti{"xgjkenguXx"
penetration rate in August 2024 penetration rate in Q12024 vehicles (N EVS)

A Insufficient supporting infrastructure

IS THE U.S. EV MARKET
PERFORMANCE FALLING BEHIND?

Incomplete domestic supply chain
Narrow product selection
High AIEVprice

Insufficient market competition

o o Io I» P>

Inadequate government support

Yes
78%

Dcugf"qgp" Rjcug"3"Tguwnyv" q hCo-@Qr&xon Cadmpaigy X u " CKGX./éz[\qHarad@)el'_kuftLgrel,"



Major Pain Points of U.S.Consumers

DOES THE U.S. MARKET
NEED RANGEEXTENDED

TOP REASONS TO CHOOSE

AN EV AS NEXT VEHICLE

EVS?

n 60%

Y N oY
éoo \é{b Q}\e
é‘\\" N R
83.82% N2 S
Dcugf"qgp" Rjcug"3"Tguwnv"qgh" u%ﬁ?rﬁqc‘?:%f)%‘lf%hfl‘%tkn@%’? .
[ gw" F gCe-kreagioq Campaign Consumer Study by Deloitte

A3~ Faraday Future

Lack of AIEVs with excellent priceto-
performance ratio

No RangeExtended AIEVs priced
under $30,000

A High vehicle prices

A Limited vehicle options

A Range anxiety

A Poor intelligent cabin experience

A Overpricedand limited autonomous
driving services



Faraday Future <—> Second Brand

Mutual Empowerment

Creating aComplete AIEV Ecosystem Covering Both Spe and Mass Markets
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Global Automotive Industry Bridge Strategy

Collaboration for Cost-Effective, High-Performance
AIEV Products in the U.Swith Global Partners
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YT Jia

Founder, Chief Product and
User Ecosystem Officer
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FF's Second Brand
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an AIEV for Everyo

Brand Sogan

Faraday X (FX) inherits the DNA of Faraday Future (FF)
while also taking on a distinct mission.
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Brand Objectives

Accelerate the Adoption of AIEV in the U.S.
Bridge the Global Automotive Industry
Become the Toyota of the AIEV Era

@TOYOTA > Hetc ©f "

ICE Era AIEV Era

Toyota® and the Toyota logo are trademarks of Toyota Motor Corporation, registered in the U.S. and other countries.
All other trademarks and logos are the property of their respective owners.
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Faraday X | FXBrand Interpretation

A Reflects the Logic of the Math Function:y = f(x)

A X represents users, partners, the industry, and all the more limitless possibilities
A FF not only stands for FF, but also for the mutually empowering, opersource collaboration
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Target Audience

Born for the hardworking people who find perseverance Iin
mundane life, the people who work hard and love their life.

Brand Value

Al Equality &Time Equality
Help users balance family and personal life Work and Leisure
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Global Logo Design Co-Creation Campaign
Officially Kicks Off -
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Faraday XAIEV Inc. Officially

Faraday&Futurelnc.
The FF Brand

Faraday XAIEV Inc.

The FX Brand
/) '/

\







Five Key Innovative Initiatives for

Faraday X AIEV Development

Open-Source and Open-Platform,
User-Definition, Co-Creation and
Sharing

Global Automotive Industry
Bridge Strategy

[> Light and Swift, Premit




The First of FX's Five Keyinitiatives ol

Open-Source and Open-Platform, User-Definition, Co-Creation a‘.d §har|ng

Nearly 10,000 responses collected by 9/19.

Survey results reveal three key gaps and high demand in the U.S. market

1. Vehicles priced $20,000 - $50,000, especially $20,000 - $30,000;
2. REEV technology and models;

3. Intelligent Cabin and 3" aiSpace ~-

RN o T Mo > it P WILL YOU CONSIDER BUNG
09 7Y 877 1) \bods ? AN FF REEV?

m Absolutely m Maybe
30K-50K

50K-80K s
S8O0K+ mm

0 10 20 30 40 50

Dcugf"qp" Rjcug"3"Tguwnv" g hCo-@Qé&axiog Campagg Xu " CKGX. "[qw"Fge‘




Max Ma

\/
Corporate Strategy, Product & Mobility

Ecosystem
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Vi g" Ygt nAIBMitHatHKk t u v "
Belongs to Everyone and Defined by Everyone

Everyone Is aProduct Manager of FX

Hetc £ " ZHZ



The Second Phase of Everyoneis AIEV, You Decide Begins

T he Product For AllYDefinition Tool

Scan the QR code
September 19-October 31

Hetc £ " [ZH Z
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A A percentage of survey participants will be selected to become FX DeveloperCo-
creation Officers

A 1f your suggestions are integrated into the final vehicle model, you'll receive priority
pre-order access and a $100 deposit reward.

A You'llbe categorized into three tiers based on contribution.

A The top tier will receive a $10,000 co-creation reward, applicable towards purchasing

your own FX vehicle.
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Creating New Category REAIEV e

Our analysis and survey feedbacksuggest
REEV to completely replace PHEV
REEV + BEV to completely replace ICE + PHEV

CAN REEVS REPLACE THE WILL REEV CE&EXIST WITH
NEED FOR PHEVS IN THE BEV FOR A LONGER PERIOD
U.S. MARKET? OF TIME?
NO NO

33%‘ 32%‘
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Global Automotive Industry Bridge Strategy
C"etwekcn"gngogpv"hgt" HZXu"u

Integrating global supply chainsk penwf kpi1 " Ej kpc Xu
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The Fourth of FX's Five Keylnitiatives

MHZ

Hete ©f

Ejcppgnkpi "ehgfXu" f ge
spire capacity into a breakthrough

foundation for FX
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Light and Swift, Premium Quality

Light

B

Capital
Asset .

Marketing

Hetc & " |[ZH Z

HwnN e

Decision-making
Execution
Production
lteration



FX has established relationships with

OEMs

Two Strategic Framework Agreements+ Two Memorandum of Understanding



