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Director, 
Communications and Public 
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Forward-Looking Statements

Vjku"rtgugpvcvkqp"kpenwfgu"ҵhqtyctf"nqqmkpi"uvcvgogpvuҶ"ykvjkp"vjg"ogcpkpi"qh"vjg"uchg"jctdqt"rtqxkukqpu"qh"vjg"Wpkvgf"Uvcvgu Private Securities Litigation Reform 
Cev"qh"3;;70"Yjgp"wugf"kp"vjku"rtguu"tgngcug."vjg"yqtfu"ҵguvkocvgu.Ҷ"ҵrtqlgevgf.Ҷ"ҵgzrgevu.Ҷ"ҵcpvkekrcvgu.Ҷ"ҵhqtgecuvu.Ҷ"ҵrncns,Ҷ"ҵkpvgpfu.Ҷ"ҵdgnkgxgu.Ҷ"ҵuggmu.Ҷ"ҵoc{.Ҷ"
ҵyknn.Ҷ"ҵujqwnf.Ҷ"ҵhwvwtg.Ҷ"ҵrtqrqugҶ"cpf"xctkcvkqpu"qh"vjgug"yqtfu"qt"ukoknct"gzrtguukqpu"*qt"vjg"pgicvkxg"xgtukqpu"qh"uwej"words or expressions) are intended to 
identify forward -looking statements. These forward -looking statements, which include statements regarding a second brand (FX) and the Global Automotive Industry 
Bridge Strategy, are not guarantees of future performance, conditions or results, and involve a number of known and unknown risks, uncertainties, assumptions and 
qvjgt"korqtvcpv"hcevqtu."ocp{"qh"yjkej"ctg"qwvukfg"vjg"Eqorcp{Ҳu"eqpvtqn."vjcv"eqwnf"ecwug"cevwcn"tguwnvu"qt"qwveqogu"vq"fkhher materially from those discussed in 
the forward-looking statements. Important factors, among others, that may affect actual results or outcomes include, among other u<"vjg"Eqorcp{Ҳu"cdknkv{"vq"ugewtg"
the necessary funding to execute on the FX strategy, which will be substantial;vjg"Eqorcp{Ҳu"Inqdcn"Cwvqoqvkxg"Kpfwuvt{"Dtkfig"Strategy, which is subject to 
numerous risks and uncertainties; the Eqorcp{Ҳu"cdknkv{"vq"eqpvkpwg"cu"c"iqkpi"eqpegtp"cpf"kortqxg"kvu"nkswkfkv{"cpf"hkpcpekcn"rqukvkqp="vjg"Eqorcp{Ҳu"cdknkv{"vq"rc{"
its outstanding obligations; the Company's ability to remediate its material weaknesses in internal control over financial re porting and the risks related to the 
tguvcvgogpv"qh"rtgxkqwun{"kuuwgf"eqpuqnkfcvgf"hkpcpekcn"uvcvgogpvu="vjg"Eqorcp{Ҳu"nkokvgf"qrgtcvkpi"jkuvqt{"cpf"vjg"ukipkhkecnt barriers to growth it faces; the 
Eqorcp{Ҳu"jkuvqt{"qh"nquugu"cpf"gzrgevcvkqp"qh"eqpvkpwgf"nquugu="vjg"uweeguu"qh"vjg"Eqorcp{Ҳu"rc{tqnn"gzrgpug"tgfwevkqp"rncp= thg"Eqorcp{Ҳu"cdknkv{"vq"gzgewvg"qp"
kvu"rncpu"vq"fgxgnqr"cpf"octmgv"kvu"xgjkengu"cpf"vjg"vkokpi"qh"vjgug"fgxgnqrogpv"rtqitcou="vjg"Eqorcp{Ҳu"guvkocvgu"qh"vjg"uk|e of the markets for its vehicles and 
equv"vq"dtkpi"vjqug"xgjkengu"vq"octmgv="vjg"tcvg"cpf"fgitgg"qh"octmgv"ceegrvcpeg"qh"vjg"Eqorcp{Ҳu"xgjkengu="vjg"Eqorcp{Ҳu"cdklity to cover future warranty claims; 
vjg"uweeguu"qh"qvjgt"eqorgvkpi"ocpwhcevwtgtu="vjg"rgthqtocpeg"cpf"ugewtkv{"qh"vjg"Eqorcp{Ҳu"xgjkengu="ewttgpv"cpf"rqvgpvkcn"nitigation involving the Company; the 
Eqorcp{Ҳu"cdknkv{"vq"tgegkxg"hwpfu"htqo."ucvkuh{"vjg"eqpfkvkqpu"rtgegfgpv"qh"cpf"enqug"qp"vjg"xctkqwu"hkpcpekpiu"fguetkdgf"gnsewhere by the Company; the result of 
future financing efforts, the failure of any of which could result in the Company seeking protection under the Bankruptcy Cod e; vjg"Eqorcp{Ҳu"kpfgdvgfpguu="vjg"
Eqorcp{Ҳu"cdknkv{"vq"eqxgt"hwvwtg"ycttcpv{"enckou="vjg"Eqorcp{Ҳu"cdknkv{"vq"wug"kvu"ҵcv-the-octmgvҶ"rtqitco="kpuwtcpeg"eqxgtcig= general economic and market 
eqpfkvkqpu"korcevkpi"fgocpf"hqt"vjg"Eqorcp{Ҳu"rtqfwevu="rqvgpvkcn"pgicvkxg"korcevu"qh"c"tgxgtug"uvqem"urnkv="rqvgpvkcn"equv."headcount and salary reduction actions 
may not be suffic  ient or may not achieve their expected results; circumstances outside of the Company's control, such as natural disasters, climate  change, health 
epidemics and pandemics, terrorist attacks, and civil unrest; risks related to the Company's operations in China; the success of  the Company's remedial measures 
vcmgp"kp"tgurqpug"vq"vjg"Urgekcn"Eqookvvgg"hkpfkpiu="vjg"Eqorcp{"Ҳu"fgrgpfgpeg"qp"kvu"uwrrnkgtu"cpf"eqpvtcev"ocpwhcevwtgt="vje Company's ability to develop and 
protect its technologies; the Company's ability to protect against cybersecurity risks; and the ability of the Company to att ract and retain employees, any adverse 
fgxgnqrogpvu"kp"gzkuvkpi"ngicn"rtqeggfkpiu"qt"vjg"kpkvkcvkqp"qh"pgy"ngicn"rtqeggfkpiu."cpf"xqncvknkv{"qh"vjg"Eqorcp{Ҳu"uvqem"price. You should carefully consider the 
hqtgiqkpi"hcevqtu."cpf"vjg"qvjgt"tkumu"cpf"wpegtvckpvkgu"fguetkdgf"kp"vjg"ҵTkum"HcevqtuҶ"ugevkqp"qh"vjg"Eqorcp{Ҳu"Hqto"32-K filed with the SEC on May 28, 2024, as 
cogpfgf"qp"Oc{"52."4246."cpf"Lwpg"46."4246."cu"wrfcvgf"d{"vjg"ҵTkum"HcevqtuҶ"ugevkqp"qh"vjg"Eqorcp{Ҳu"hktuv"swctvgt"4246"Hqto 10-Q filed with the SEC on July 30, 
2024, and other documents filed by the Company from time to time with the SEC.

Market and Industry Data

This presentation also includes market and industry data that the Company has obtained from market research, publicly availab le information and industry 
publications. The accuracy and completeness of such information are not guaranteed. Such data is often based on industry surv eys cpf"rtgrctgtuҲ"gzrgtkgpeg"kp"vjg"
industry. Similarly, although the Company believes that the surveys and market research that others have performed are reliable, such surveys and market research 
are subject to assumptions, estimates and other uncertainties and the Company has not independently verified this information .



Faraday Future Global CEO

Matthias Aydt
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Faraday Future Update

ÅTransformed the company from a project driven organization to 
an operation driven organization

ÅHeld our first Investor Community Day

ÅThe FF ieFactory remains a crucial asset



Nasdaq Listing Compliance Regained



Business Registration in RAK

Moving into Office and Engineering Workshop Area



FF91 2.0 DeliveryUpdate



FF Dual-Brand Strategy



U.S. AIEV Mass Market: Blue-OceanOpportunities

Yes
78%

No
22%

IS THE U.S. EV MARKET 
PERFORMANCE FALLING BEHIND?

Yes No

Dcugf"qp"Rjcug"3"Tguwnv"qh"ҵGxgt{qpgҲu"CKGX."[qw"FgekfgҶ"Co-Creation Campaign

Å Extremely low penetration for new energy 

vehicles (NEVs)

Å Insufficient supporting infrastructure

Å Incomplete domestic supply chain

Å Narrow product selection

Å High AIEVprice

Å Insufficient market competition

Å Inadequate government support

CN NEV

 53%
US NEV

 18%
Ngy"gpgti{"xgjkenguҲ"

penetration rate in August 2024 
Ngy"gpgti{"xgjkenguҲ"

penetration rate in Q12024 



Major Pain Points of U.S. Consumers

ÅHigh vehicle prices

ÅLimited vehicle options

ÅRange anxiety

ÅPoor intelligent cabin experience

ÅOverpricedand limited autonomous 
driving services

YES, 
83.82%

NO, 
16.18%

DOES THE U.S. MARKET 
NEED RANGE-EXTENDED 

EVS?

YES NO

0%
10%
20%
30%
40%
50%
60%
70%

TOP REASONS TO CHOOSE 
AN EV AS NEXT VEHICLE

Dcugf"qp"Rjcug"3"Tguwnv"qh"ҵGxgt{qpgҲu"CKGX."
[qw"FgekfgҶ"Co-Creation Campaign

Reference:  2024 Global Automotive 
Consumer Study by Deloitte

Lack of AIEVs with excellent price-to-
performance ratio

No Range-Extended AIEVs priced 
under $30,000



Mutual Empowerment

Faraday Future Second Brand

Creating a Complete AIEV Ecosystem Covering Both Spire and Mass Markets



Global Automotive Industry Bridge Strategy

Collaboration for Cost-Effective, High-Performance 
AIEV Products in the U.S with Global Partners



Founder,Chief Product and 
User Ecosystem Officer

YT Jia
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Hctcfc{"ZHZ

Co-create, an AIEV for Everyone
Brand Slogan

 

FF's Second Brand

Hctcfc{"ZHZ

Faraday X (FX) inherits the DNA of Faraday Future (FF) 
while also taking on a distinct mission. 



Hctcfc{"ZHZHctcfc{"Hwvwtg HH

Ultimate AI 
TechLuxury

Accessible AI 
TechLuxury

Spire Community Hardworking People

Dual-Brand Strategy Genes

AIEV with Extreme 
Price-Experience Ratio

All-Ability aiHypercar

Open-Source and Open-Platform, Co-Creation and Sharing

Transcending Time Democratizing Time

Inheritance & Differentiation

Market Positioning

Target Audience

Product Philosophy

Time Value

Hctcfc{"ZHZ



Accelerate the Adoption of AIEV in the U.S.

Bridge the Global Automotive Industry

Become the Toyota of the AIEV Era

AIEV Era

Hctcfc{"Z
ICE Era

Brand Objectives

Hctcfc{"ZHZ

Toyota® and the Toyota logo are trademarks of Toyota Motor Corporation, registered in the U.S. and other countries. 
All other trademarks and logos are the property of their respective owners.



Å Reflects the Logic of the Math Function: y = f(x)

Å X represents users, partners, the industry, and all the more limitless possibilities
Å FF not only stands for FF, but also for the mutually empowering, open-source collaboration 
dgvyggp"HH"cpf"vjg"ҵZҶ"cu"yg"eq-create value

Faraday X | FX Brand Interpretation

Hctcfc{"ZHZ



Hctcfc{"ZHZHctcfc{"Hwvwtg HH

Ultimate AI 
TechLuxury

Accessible AI 
TechLuxury

Spire Community Hardworking People

Dual-Brand Strategy Genes

AIEVwith Extreme 
Price-Experience Ratio

All-Ability aiHypercar

Open-Source and Open-Platform, Co-Creation and Sharing

Transcending Time Democratizing Time

Inheritance & Differentiation

Market Positioning

Target Audience

Product Philosophy

Time Value

Hctcfc{"ZHZ



Born for the hard-working people who find perseverance in 
mundane life, the people who work hard and love their life.

Target Audience

Hctcfc{"ZHZ

AI Equality & Time Equality
Help users balance family and personal life Work and Leisure

Brand Value



Global Logo Design Co-Creation Campaign

Officially Kicks Off

Hctcfc{"ZHZ

Hctcfc{"ZHZ



Faraday&Future Inc.
The FF Brand

Faraday X AIEV Inc.
The FX Brand

Faraday X AIEV Inc.Officially Established
Independently executes FX's strategy and develops its products

Hctcfc{"ZHZ



Faraday X | FX Product Strategy

Hctcfc{"ZHZ



Five Key Innovative Initiatives for

Faraday X AIEVDevelopment

Open-Source and Open-Platform, 
User-Definition, Co-Creation and 
Sharing

Global Automotive Industry 
Bridge Strategy

Creating New Category: RE-AIEV

Fully Leveraging FF's Legacy to 
Empower FX

Light and Swift, Premium Quality 

Hctcfc{"ZHZ



Nearly 10,000 responses collected by 9/19.

Hctcfc{"ZHZ

Survey results reveal three key gaps and high demand in the U.S. market:

1. Vehicles priced $20,000 - $50,000,especially $20,000 - $30,000;

2. REEV technology and models;

3. Intelligent Cabin and 3rd aiSpace

0 10 20 30 40 50

80K+

50K-80K

30K-50K

20K-30K

      
    ?

Open-Source and Open-Platform , User-Definition, Co-Creation and Sharing

The First of FX's Five Key Initiatives

58%
42%

WILL YOU CONSIDER BUYING
AN FF REEV?

Absolutely Maybe

Dcugf"qp"Rjcug"3"Tguwnv"qh"ҵGxgt{qpgҲu"CKGX."[qw"FgekfgҶ"Co-Creation Campaign



VP
Corporate Strategy,Product & Mobility
Ecosystem

Max Ma
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Vjg"YqtnfҲu"Hktuv"AIEV that 
Belongs to Everyone and Defined by Everyone

Everyone is a Product Manager of FX

Hctcfc{"ZHZ

Open-Source and Open-Platform, User-Definition, Co-Creation and Sharing

The First of FX's Five Key Initiatives



The Second Phase of Everyoneќs AIEV,You Decide Begins

Hctcfc{"ZHZ

ҵThe Product For AllҶ Definition Tool

Scan the QR code
September 19-October 31

Open-Source and Open-Platform, User-Definition, Co-Creation and Sharing

The First of FX's Five Key Initiatives

CNEN



ҵGxgt{qpgҲu"CKGX."[qw"DecideҶIncentive Plan 

Hctcfc{"ZHZ

Open-Source and Open-Platform, User-Definition, Co-Creation and Sharing

The First of FX's Five Key Initiatives

Å A percentage of survey participants will be selected to become FX DeveloperCo-

creation Officers

Å If your suggestions are integrated into the final vehicle model, you'll receive priority

pre-order access and a $100 deposit reward.

Å You'll be categorized into three tiers based on contribution. 

Å The top tier will receive a $10,000 co-creation reward, applicable towards purchasing 

your own FX vehicle.



Creating New Category RE-AIEV Range Extended AIEV

YES
68%

NO
32%

WILL REEV CO-EXIST WITH 
BEV FOR A LONGER PERIOD 

OF TIME?

YES
67%

NO
33%

CAN REEVS REPLACE THE 
NEED FOR PHEVS IN THE 

U.S. MARKET?

Our analysis and survey feedbacksuggest:

REEV to completely replace PHEV

REEV + BEV to completely replace ICE + PHEV

Dcugf"qp"Rjcug"3"Tguwnv"qh"ҵGxgt{qpgҲu"CKGX."[qw"FgekfgҶ"Co-Creation Campaign

The Second of FX's Five Key Initiatives

Hctcfc{"ZHZ



Global Automotive Industry Bridge Strategy

C"etwekcn"gngogpv"hqt"HZҲu"uweeguu"

Integrating global supply chainskpenwfkpi"EjkpcҲu

Hctcfc{"ZHZ

The Third of FX's Five Key Initiatives



Ejcppgnkpi"HHҲu"fgecfg-long 

spire capacity into a breakthrough  

foundation for FX

FF

A Comprehensive 
Empowerment

FX

FF aiHyper 6x4 
Architecture 

2.0

Spire 
Branding

Capital

User
Ecosystem

Manufacturing 

Supply Chain

Hctcfc{"ZHZ

Hctcfc{"ZHZ

The Fourth of FX's Five Key Initiatives



Light and Swift, Premium Quality

1. Capital

2. Asset

3. Sales 

4. Marketing 

Hctcfc{"ZHZ

1. Decision-making

2. Execution

3. Production 

4. Iteration

Light Swift  

The Fifth of FX's Five Key Initiatives



4OEMs 

FX has established relationships with

Two Strategic Framework Agreements + Two Memorandumof Understanding


